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My story
Expertise 
As a fashion anthropologist  I specialised in the history of children's clothing. The study 
of the key children's fashion collections in European museums inspired my doctorate 
thesis on the role of clothing in the education of the child from the 18th century onward 
(Paris-Sorbonne, 2016).

Experience
As Director of the Textile Museum, Cholet-France, I initiated and developed the only 
museum of children's fashion in France. Through partnerships, exhibitions and 
publications with the fashion industry, I have contributed to the promotion of the 
unknown heritage of childhood. With Nov-stalgia I offer my expertise to heritage brands 
wishing to utilise their history,  drawing inspiration from the past, the traditions and the 
know-how. Since 2013, I have been educating the designers of the future as a lecturer 
and researcher in Design Anthropology and Fashion History at Heriot-Watt University 
(Scotland). I live in the Tweed Valley, cradle of the textile industry and land of an 
outstanding and inspiring heritage.

Skills
• Strategy and operational | creative process, marketing and communication 
• Expertise in childhood heritage, privileged access to public and private archives 
• Teaching, coaching and corporate training 
• Learning through clothes
• Bilingual English (native French)
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To tell a story, anchored in the past and which resonates in a contemporary world 
in search of meaning.

To re-imagine childhood and family bonds, to echo the profound changes in our 
lifestyles and in children’s education.

To reinvent the roots of an inclusive brand, focused on the future of childhood and 
linked to its history.

Nov-stalgia™
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To create a consistent and inspiring branding accessible to all,
from collaborators to customers.
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Client… Jacadi Paris
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DNA
Creation: 1977
Heritage: Paris, prestigious heritage of the 
Haussmannian capital.

Traditions and transmission, a poetic and 
elegant vision of childhood.

Missions :
• Definition of a brand platform in line 

with the brand promise. 
• Assistance to the style and 

communication teams for the 
implementation of values in collections, 
communication and retail.

• Thesaurus of iconic fashion products 
and cultural references.

• Written communication (external  and 
internal).

• Identification of trends and moods and 
interpretation to the brand identity. 

• Training of staff, corporate training. 
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Client… Catimini
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DNA
Creation: 1972
Heritage: the strength of an expressive, creative 
and audacious brand.

A joyful, cheeky child, citizen of the world, 
curious, playful and happy.

“Pour Vivre sa vie en Catimini”!

Missions
• Brand book: dissemination of the brand 

values through written communication 
• Written presentations of collections and 

iconic products. 
• Written communication of B2C marketing 

operations. 
• Curation of the 40th Anniversary of the 

brand
“Les 40 ans de Catimini”: exhibition, events
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Client… ID-Kids 

Design chart, design platform
Okaïdi, Obaïbi, Oxybul
Thesaurus of iconic products, textures,
patterns in childrenswear, shoewear,
childcare, furnitures and toys.

Trends and moods
Inspirations for the design and
communication teams.
Interpretation of the trends and
adaptation to the children’s market and
brand’s identity.
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Client… Devred 1902
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DNA
Creation: 1902
Heritage: “Elégance à la française”, generational 
male fashion

A conception of male fashion focused on the 
prestige of the savoir-faire, on the transmission of 
traditions, on the meaningful bond with history. 

Missions 
• Written communication, story-telling, 
• interpretation of the trends and sourcing in 

the archives of male fashion. 
• Creation of a thesaurus: the ”iconic” 

collections of the brand. 
• Promotion of the brand's archives.
• Corporate training. 
• Curation of the events organised for the 110 

years of the brand.
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Coaching, Research & Development
Childhood and material culture
Supervision of research projects and 
start-ups
• Inclusive Design and creative process
• Learning through clothes
• Childhood and family in contemporary 

society
• Alternative education and material 

culture
• Sustainable children’s fashion and 

material culture

Organisation and participation in 
conference panels.
Organisation of conferences 
and  industry events.
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Heritage track and trace…

Investigation in the archives of fashion: 

• upstream of the creative process, to 
identify the intellectual property of 
the archives that inspired the design 
of the product.

• downstream of the creative process, 
to establish the proofs of anteriority 
of the product. 

Intellectual property
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Fashion press and web: Bubble 
mag, Milk Magazine,…

Editor for exhibition books, 
scientific and mainstream 
publications.

Internal and external 
communication, digital 
communication and marketing. 
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Editorial content
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Curation
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Museum exhibitions

Curator, project director and editor

Scenography, presentation of display, 
publications and public events. 

Ongoing project: 
Dressed for School | Le vêtement et l’ école, 
in partnership with the musée National de 
l’Education, Rouen, France (2022)

11



ALG Consulting | EN | 2020

Contacts:

Aude.leguennec@icloud.com

www.linkedin.com/in/AudeLeGuennec

@Aude_leguennec

@AudeLeGuennec
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